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Micro-economics, in
particular the theory of
the firm, explains that
production is a function
of three factors - namely land, labour and capital. This is
synonymous with the currently accepted wisdom that
sustainable business activity requires the consideration of
environmental, social and economic factors. With 160 years
of winemaking heritage in the Barossa Valley of South
Australia, Yalumba and its People are convinced that wine
quality is inherently linked to the ecosystem services
afforded by the ancient elements of earth, water, air and fire
(sensu lato sun; energy). With due care and diligence, human
skill and entrepreneurship harness these elements to grow
and make wines that delight both the producer and the
consumer. To ensure the sustainable stewardship of these
elements, Yalumba’s financial statements must demonstrate
profitability and sufficient cashflow to ensure liquidity while
producing a persistent above average return to shareholders
without compromising the life options of current and future
stakeholders. These stakeholders are those individuals,
groups of individuals or organisations that are affected
and/or may be affected by Yalumba’s activities, products or
services and associated performance. Moreover, Yalumba’s
stakeholders are entitled to quality wine brands produced by
safe and sustainable processes and a healthy and productive
life in a healthy environment that is aesthetically pleasant
and ecologically functional. Typical examples of
stakeholders include, but are not limited to, consumers,
customers, employees, business partners, suppliers, the
soclety in which Yalumba operates, and those with a
financial stake in Yalumba. Importantly, sustainability is
about choices - namely the choice-mix of economic, social
and environmental decisions taken to ensure profitability,
competitive advantage and reputation. Sustainability is
about the ethical allocation of resources amongst the
competing social, economic and environmental needs of
current and future generations.

Yalumba’s “‘Sustainability” Vision

Yalumba aspires to be recognised as a smart, knowledge-
based, independent Australian wine company with the
necessary adaptive capacity and resilience to succeed in a

globalised competitive wine-market that is increasingly
being impacted by climate change, and where the
consumer and other stakeholders are at the centre of its
concerns for sustainability. Yalumba is uncompromising
in its commitment to sustainable winemaking and leaves
nothing to chance when it comes to protecting the
essential elements that make up wine - air, water, soil
and energy. By sharing its hand-crafted wines with the
world Yalumba will continue to share the responsibility
for protecting the future.

Yalumba’s ‘Sustainability’ Mission

Though constancy of purpose and consistency of
approach, Yalumba aims to appreciatively and
affirmatively implement a programme of activities that
demonstrates its long-term commitment to sustainable
grapegrowing, winemaking, packaging and distribution
in a manner that delights both the producer and the
consumer.

Yalumba’s Sustainable Operating Principles

Yalumba is a family-owned organisation that has been
operational for over 160 years and is proud of its
heritage and organisational values, which include a
passion for winemaking and grapegrowing, quality of
life, family values and a commitment as well as
dedication to the conservation and long-term
sustainability of the environment. These core values
underpin Yalumba’s operating principles by defining the
way in which the wine firm operates to retain
authenticity and create value. Yalumba is proudly
committed to the pursuit of continued sustainability and
best management practices in all spheres of its business
activities by balancing modernity and tradition.
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A Commitment to Sustainable Business Practices
— The Business Case —

The Yalumba Wine Company is the oldest family-owned wine
company in Australia. Its principal aim is to be recognised as the
finest independent wine company in Australia.  This
commitment and dedication to excellence spans all activities
from vineyard practices to consumer service.

As a wine business operating in the rural environment for over
160 years Yalumba understands the significance of sustainability.
Therefore, Yalumba does not only aim to meet its legal
obligations but, as part of normal operating practice, also strives
to integrate cost-effective environmental and social objectives
into relevant business activities.

At Yalumba environment-friendly sustainable
activities are recognised as an intrinsic aspect of
wine quality. In order to substantiate this aspect
of quality Yalumba is implementing a brand
stewardship programme that reflects authenticity,
due diligence, product safety and credible
environmental management. By addressing
those activities that have a significant environmental impact
Yalumba ensures its employees and other stakeholders a healthy
and productive life in an environment that is safe, aesthetically
pleasing and ecologically functional.

Yalumba is committed to working co-operatively with its
suppliers of goods and services to help them minimise their
environmental impacts by adopting clean technology and best
practice procedures. This approach to supply chain management
is emphasised through its integrated procurement policy, which
strives to strike a balance between price, quality, environmental
and safety issues, and availability. ~ All things being equal,
Yalumba also strives to give preference to locally produced
goods and services. Furthermore, the company seeks to
encourage its customers to dispose of product packaging in an
environmentally and socially responsible manner.

Through a programme of continuous improvement and
monitoring Yalumba continues to deliver authentic Australian
wines, making it the natural choice of the discerning consumer.



YALUMBA'S COMMITMENT TO SUSTAINABLE WINEMAKING PROGRAMME
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